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GREAT EXPECTATIONS

As incomes grow, people shift their discretionary expenditure

towards experiences as opposed to products. The experiences

future tourists will seek will be authentic to the destination and its

people, personalised and often involve social interaction and

emotional connection.
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GREAT EXPECTATIONS



The Demands & Expectations 

of our Travellers

People consume less materials 

as incomes grow

Increasing desire for 

authentic experiences

Backpackers want 
TRAVEL IS 

CHANGING

Maslow’s hierarchy

Young singles spend 

more on holidays

Tourists don’t 

want to be seen 

as tourists

Backpackers want 

social interaction



Maslow’s Hierarchy



MASLOW’S THEORY APPLIED TO TOURISM

ESO = Environmentally-friendly Sustainable Operation



PEOPLE CONSUME LESS AS THEY 

GROW THEIR INCOMES

• How often do you need to visit Harvey Norman?

• Travel not a luxury. Now an expected part of life.

• Downturns create latent demand, so follow with a big upswing.

• Intrepid is at the lower/medium spectrum of the market, yet 

Intrepid travellers have high incomes.



An Increasing Desire for Authentic Experiences

& Backpackers want more Social Interaction

“As people travel more they want more out of their travel”.

Hotel facilities become less important.

Real life experiences is what people look for.

Interaction with local people becomes more desirable.







Young Singles Tend to Spend 

More on Holidays

“The travel motivations of this segment include the desire for fun 

and entertainment, seeking a nature experience, wanting to have 

everything organised and seeking cultural offers and sights”.

Not buying houses. Not buying cars.

‘Get a Life’

They want experiences not possessions



The Tourist who doesn’t want 

to be seen as a “Tourist”.



Sources of Travellers

Is a boom in backpacking in 

the pipeline for QLD?

Backpackers will continue 

to be important tourism 

revenue generators

EVOLVING 

SOURCES

Visiting friends and 

relatives is forecast 

to rise

Friends & relatives are 

important motivation for 

domestic visits



Will there be a Boom in 

Backpacking?

The Chinese are expecting 17% annual growth in outbound 

travel.

This means 25 million first-time travellers each year.

Great information in ‘Essential China Travel Trends’



Local Communities and Tourism



The report finishes with identifying 5 characteristics that 

will drive Queensland’s value proposition for tourism.

• Safe and secure

• Clean

• Green (breathtakingly so)

• Friendly & authentic

• Worth it!• Worth it!
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